Abstract

Thiz study zimed to zssess the mpact of persenzlity and fear of missing out on phubbing
behavier m zdults usmg smart phenes. The sample comprised 209 adults of 2ze between 13 and
35 wears. Sample was drawn by using 2 purposive sampling technique. Demographic datashest,
Big five imventory (BFI-10), Fear of Mizzing out Scale, and the Phubbing Scale were used to
collect datz on demographics personzlity, fear of missing out and phubbmg behawvior. Cross
sectional research design was used i the present study. Pearson correlation analysziz, multiple
linear regression and mdependent szmple t-test were mun through SPSS 200 to assess the
relationship and predictive strength of varizbles. Fesults showed significant mter-cosrel ations
amoeng most of the study varizbles. Regression analysis showed that conscientiousness and fear
of mizsmg out were the significant predictors of phubbing behavior (f=14, p=03; f= 26,
p=01). The value of B ndicates that 17% of variance m phubbing behavior was accounted for
by these two varizbles. L imitations, foture suggestion and implications of present study have also

been discussed.



